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BEING WRITTEN ABOUT
IN MAGAZINES

W \BEY's has been manufactuning sleeping bags since
Oct. 1986 utilizing LAMILITE as its insulation. |
started advertising i1n both Backpacker and
Outeide magazines in Dec. 1986, The ads stated from the
very beginning that the LAMILITE was supenor to the best
qualities of down. Afler about 6 months of advertinng I
called the equipment editors from each publication ingquiring
as to why they had not contacted me to find out about my
product, aflter all | was making a bold statement., [ should
add that as an advertiser you receive a copy of each issue; |
would otherwise not purchase them: and would read about a
vanety of new products or gee a review aboutl some other
brand of sleeping bag. The fellow in the employ of
Backpacker at the time told me that | was a small operation
and didn't yet deserve any recognition. The fact that the par
ent company at the Lime did about 34 of a million dollars a
year and occupied a 32,000 sq. ft. building made Little differ
ence. Backpacker at that time was not owned by Rodale
Press. They were as we know sgold twice, the second time o
Rodale. I don't recall his name, but if he is stll in the out
door business, | would like him to know Wiggy's is the
largest single producer of quality sleeping bags in the coun.
try and has been sance 1991, Outside simply doesn't do
reviews and that is good.

The reason for the background is to hEJ:p AnSWET A VeTy
often asked queshion of me, why doesnt specifically
Backpacker do a review of the Wiggy bag? After all, at least
once & year they review sleeping bags. The easy aniwer
that | will aot give them a bag, and they do not want to buy
ane. They tell me all the manufacturers GIVE them bags:
they can’t afford to purchase them. Afler using these bags
they return them. | always ask what | am suppesed to do
with & used bag? Seems that we are at an impasse.
Regardless, the real reason | chose not to give any publica-
tion a product to lest is simple, they are publishers not
sleeping bag manufacturers. If they were in the sleeping bag
manufscturing businesz they would have or should have
done research into the varous componenis necessary to
manufacture a sleeping bag, determine which are best and
then construct a bag, just like | did. But they are as stated,
in the publishing business.

In addition, these publications are advertiser oriented.
What that means is they are more concerned about their
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advertisérs than they are about their subscribers, As an
example, there are two products that have been used by
manulacturers for 19 years, neilher has performed as adver-
tised. Product number one is known as Thinsulate.
Thinsulate and all of its off shoots such as Liteloft are unac
cepiable materials for use as insulation!!!! They didn"t work
when they were pul on the marke! and they don't work
today. The only reason some manufacturers use the stuff
because of the advertising allowance they receive. [n the
sleeping bag marketplace, the failure of the Liteloft product
has been a resounding success, relurn of product has been
substantial. Produel number 2, if you haven't already
guessed, is Goreles. It 15 at present impossible for man to
manufacture a product from inanimate material that will
have the capabilily to breathe and also be waterproof. This
i$ whal is commonly known as a contradiction in terme. In
order for a fabric to be considered waterproof, it must not
allow water in its liquid state to penetrate through it! If
water can gel through the fabric, that action is known as
“deleterious water action”. Under these conditions the fabric
is not waterproof, and the Goretex does allow for deleterious
water action lo eccur. In order for a fabnc to be considered
breathable it would need lungs and therefore it would be a
living entity, To date | have never seen a fabric that has
lungs.

Both 3-M Co. and Gore Co. are ngnificant advertisers in
Backpacker az well as other outdoor magazines. Do you
think that Backpacker or any other magazine wants to lose
advertising dollars? Of course not! Therefore, they, the pub.
lications will not ever write anything that is of a detrimen-
tal nature about these products even though the evidence is
clear, they don't work as adveriised, Backpacker for one has
on stafl several writers who are also very knowledgeable
outdoorsmen. They have no doubt had identical experiences
with these products as the hundreds or thousands of outdoor
activists have had. But | am sure their hands are tied with
respect t0 how much the publisher will allow them to say
that is in fact true, and negative about these products as to
their inability to function as advertised.

All of this leads one to question the validity of what is pub
lished by these magazines. Keep in mind that the trade pub-
lications do exactly the same thing. They publish the same
inpecurate information for the retailers to read. Is it any
wonder that retailers lose business to mml order companies?

If you have any questions you are weloome to call me at
1-B66-411-6465
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